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  Board of Trustees 

Advancement, Marketing and External Relations Committee 
December 13, 2023 

10:15 AM 
 

Conference Room 107, Parenzo Hall 
 

A live stream of the meeting for public viewing will also take place at the following link:  https://www.westfield.ma.edu/live 

 

1. Call to Order Trustee Gloria Williams 
 

2. Approval of Minutes Trustee Gloria Williams 
a. October 11, 2023 

 
3. Items for Information 

a. Advancement Ms. Lisa McMahon 
• Corporate and Foundation Grants 
• Community Engagement 
• Conferences and Event Services – CES (Strategic Investment Funds) 

b. Fundraising/Engagement/Alumni Mr. William Hynes 
• Hogan Classic Golf Tournament Florida Travel 
• Give a Hoot Day of Giving 
• 185th Celebration 

c.   Integrated Marketing and Communication Dr. Leslie Rice  
• Update on the Progress we are making with the Strategic Investment funds 

 
4. Items for Action 

a. Motion – Staff Emeriti Ms. Lisa McMahon 

Attachments: 
a. Draft Minutes of October 11, 2023 
b. Advancement – Q1 FY24 IA Quarterly Dashboard Packet  
c. Fundraising-Engagement-Alumni PowerPoint Screen Share and Packet 
d. 2024 Hogan Classic Packet  
e. Give A Hoot Advocate  Packet  
f. Save the Dates Packet  
g. Marketing and Communications Presentation  
h. Motion – Staff Emeriti Packet  
i. Staff Emeriti Biographies Packet  

 

https://www.westfield.ma.edu/live
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Board of Trustees 

Advancement, Marketing, and External Relations Committee 

October 11, 2023 
Minutes 

President’s Boardroom, Horace Mann Center 
 

A live stream of the meeting for public viewing also took place on YouTube. 
 
MEMBERS PRESENT:  Committee Chair Dr. Gloria Williams, Vice Chair Chris Montemayor, Secretary Daniel 
Currier, Trustee Madeline Landrau, and Board Chair Ali Salehi, ex-officio member   
 
MEMBERS EXCUSED: Trustee Melissa Alvarado 
 
TRUSTEE GUESTS PRESENT:  Trustees George Gilmer and Dr. Robert Martin 
 
Also present and participating were Westfield State University President Dr. Linda Thompson; Institutional 
Advancement Vice President Lisa McMahon; Interim Director of Advancement and Major Gifts William 
Hynes; Executive Director of Communication, Marketing and Branding Dr. Leslie Rice; Executive Director of 
Research and Innovation Dr. Lamis Jarvinen; and Associate Director, Alumni Relations Ryan Meersman.  
 
The meeting was called to order at 10:13 AM by Committee Chair Dr. Gloria Williams and it was announced 
that the meeting was being livestreamed and captured as recorded. 
 
Integrated Marketing and Communication. Dr. Rice revealed the new department name of Integrated 
Marketing and Communications. The PESO model of paid, earned, shared, and owned media was 
presented. The five essential goals for FY23 and FY24 were shared. Strategic investments of the 
department are in line with the University’s strategic planning. The branding refresh will be a full-campus 
collaboration. [Trustee Landrau left at 10:29 and returned at 10:39]. The most important message to 
parents is that we are a warm and supporting community with inclusivity for students, faculty, and staff 
and to come as you are to grow. To establish whether goals have been met at the end of the academic 
year, the committee should look for a reliable website, internal and external customer satisfaction, and a 
new brand that everyone understands and agrees to. 
 
CoLab Research, Innovation, Design and Entrepreneurial (RIDE) Center. Dr. Jarvinen described the RIDE 
Center as a space that lends to students, faculty, staff, and community members working collaboratively to 
test a theory to take to market. Students will use the space to learn to problem solve in a creative way, 
leveraging expertise on campus. MakerHealth out of MIT has been on campus helping to create a space 
that will best support the learner. Three grants have been submitted so far. The space is planned to be 
flexible, expanding innovation and entrepreneurial space all over campus. Ideas will germinate at the 
Center and can grow elsewhere and faculty can embed the space into curriculum. Faculty and students will 
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be trained as champions at the Center to then train others. The Center fits into one of the NECHE 
recommendations to prepare students for future work and is a revenue source for certificate programs. 
 
Advancement – Fundraising/Engagement. Ms. McMahon stated there have been increases in donations, 
scholarships, donors, and alumni donors. Of the 99 awards presented from the Last Mile scholarship,  94% 
of those students graduated. All three volunteer boards and cabinet gave 100% last year. The Westfield 
State Foundation reenergized its fundraising committee and the foundation for a capital campaign is being 
built. 
 
Fall Appeal/FLETC Trip/Coach Gravel Scholarship/Washington D.C. Mr. Hynes shared details of FY24 Annual 
Appeal process which includes 4,500 mailed pieces followed by an extensive email campaign. He talked 
about events the president has been able to attend with many alumni present. 
 
New Alumni Chapters/Homecoming/Young Alums. Mr. Meersman spoke to the enthusiasm being 
generated with new alumni chapters starting in different areas. Homecoming is ready to kick off with 
increased participation and enthusiasm with co-chairs Doug Meehan ’88 and Rae Cofsky ’17. 
 
There being no further business,  
 

MOTION made by Trustee Landrau, seconded by Trustee Currier, to adjourn. There being no 
discussion, Motion passed unanimously.   
 

Meeting adjourned at 11:05 AM. 
 
Attachments presented at this meeting:  
a. Marketing and Communications Presentation 
b. RIDE Brochure 
c. Corporate and Foundation Grants 
d. Presentation: Fall Appeal/FLETC Trip/Coach Gravel Scholarship/Washington D.C./New Alumni 

Chapter/Homecoming 
 

Secretary’s Certificate 
I hereby certify that the foregoing is true and correct copy of the approved minutes of the Westfield State 
University Board of Trustees Advancement, Marketing, and External Affairs Committee meeting held on       
October 11, 2023. 

___________________________________________                         _____________________ 
Daniel Currier, Secretary         Date 



Institutional Advancement
(413) 572-8645 | westfield.ma.edu

Executive Summary
$727,339 TOTAL GIFTS & GRANTS

$157,297 Gifts

$570,042 Grants

 292 DONORS
 93 Alumni & Students*
 47 Employees*
 152 Friends & Organizations
* A donor may be both an alumni and employee.

$254.53 Average Gift

Highlights
• 12% increase in Total Gifts & Grants 

($727,339 vs. $647,467 last year)

• 20% more Grants 
($570,042 vs. 170,495 in Q1 FY23)

• 22% larger Average Gift size 
($254.53 vs. $208.94 in Q1 FY23)

43 class years of alumni & student  
giving, ranging from donors in  
Class of 1956 through 2027

FY24 1st Quarter (July 1, 2023–September 30, 2023)



Institutional Advancement

Donor Retention
RETAINED DONOR:  
A donor who gave last year and gave again this year. 
Decreased to 140 vs. 166 retained last year

REACTIVATED DONOR: 
A donor who gave sometime in the past, but not last 
year, and gave again this year.  
Decreased to 42 reactivated donors vs. 143 last year

NEW DONOR:  
A donor who gave for the first time. 
Decreased to 110 vs. 130 last year

* New donors from FY23 were part of the Oral History 
Project and Nestor Bobbleheads initiatives and will be 
targeted in Q2 Appeals.

THE WESTFIELD FUND
GIFTS  $3,247
DONORS 32

Fundraising Areas 

ATHLETICS OWL CLUB
GIFTS $34,036
DONORS 135

NEW ENDOWED FUNDS
• Dora D. Robinson Speaker Series
• Indigenous People Scholarship Fund
• Class of 1969 Scholarship

(413) 572-8645 | westfield.ma.edu

FY24 1st Quarter (July 1, 2023–September 30, 2023)

Class of 2023 mural

New Research, Innovation, Design, and  
Entrepreneurial (RIDE) Center in Parenzo Hall



FY24 Annual Appeal
Around 4,500 mailed pieces
      Four segments
          General
          Parenzo Society
          1839 Society
          Athletics
Followed by extensive email 
campaign

Raised to date: $29,354 from
202 donors



2023 Homecoming Week
Parenzo Opening

Scholarship Dinner



Naples St. Patrick’s Day Parade
Saturday, March 16, 2024

Hogan Classic Golf Outing
Monday, March 18, 2024

Club Pelican Bay, Naples, FL



SAVE THE DATE
GIVE A HOOT

MARCH 27-28, 2024



 

Westfield State University will again host the Annual Hogan Classic Golf 
Outing and invites you to join us for a day of golf at beautiful Club Pelican Bay 

in Naples, Florida. 

Monday, March 18, 2024 
Club Pelican Bay 

Naples, FL 

Registration and Lunch at 11:00 a.m. 

Shotgun Start at 12:00 p.m. 

Reception to follow for golfers and other attendees, generously hosted by Bill 
& Sue Hogan, Kevin & Barbara Queenin, and Steve & Renee Marcus. 

Club Pelican Bay is in the heart of "the golf capital of the world", Naples, 
Florida. Famed golf course architect Arthur Hills designed the layout, utilizing 

the natural landscape, including the lakes and ponds and enhancing the 
setting with sculptured and contoured fairways, elevated tees and other 
visually appealing elements. Club Pelican Bay has been certified as an 
Audubon Cooperative Sanctuary since 2016 and won 2015 Florida Golf 

Course of Year from Celebration Bermudagrass. 
 

Registration includes lunch, a round of golf with cart and a reception following 
the tournament. A portion of your contribution is tax-deductible. 



 

 

 

 

When: Wednesday, March 27 through Thursday, March 28, 2024  

Where: https://www.westfield.ma.edu/give  

Why: We’re asking members of the Westfield State community to come together, give back, and Give a 

Hoot for our students! All dollars raised during this campaign will make an immediate impact on 

Westfield State students by providing them with access to opportunities that will transform their lives 

forever.   

Overall Goal: 400 donors  

Subcampaigns:  

• Academics (gifts can be designated to specific majors) 

• Athletics (gifts can be designated to specific teams) 

• Student Scholarships 

 

Become a Give a Hoot Advocate! 
 

Make an impact by encouraging your classmates, family, and friends to support Westfield State 

University on the Give a Hoot page through GiveCampus at https://www.westfield.ma.edu/give.  

 

Create an Account at givecampus.com (or if you already have one, log in) 
 
Make your own gift to Give a Hoot and turn it into a match or challenge!  
 
Share the Give a Hoot page! The built-in sharing buttons on the campaign page generate a 
personal link that is unique to you to share through email, text, and social media. Use your 
personal link so we can track and celebrate your impact! 
 
Film a personal plea video asking your friends to Give a Hoot! Share it on the Give a Hoot 
page and your social media.  

 

https://www.givecampus.com/7bvup1
https://www.givecampus.com/7bvup1
https://go.givecampus.com/


 

 

Give a Hoot Advocate Email  

Dear [name], 

 

Give a Hoot is happening from March 27-28! Join me in supporting Westfield State on this incredible day 

of giving. Show your Owl pride by designating your gift to the greatest areas of need including 

Academics, Athletics, Owls Helping Owls Student Emergency Fund, Student Scholarships, and the 

Westfield Fund. You can even support a specific major or athletics team.   

 

Make an immediate impact on current Westfield State students at https://www.westfield.ma.edu/give! 

Don’t miss the opportunity to increase the impact of your gift through donor challenges and matches 

happening throughout the campaign.   

 

Thank you for joining me in supporting Westfield State! 

 [Name] 

  

Give a Hoot Advocate Social Media Posts 

• My experience at @WestfieldState was made possible by alumni who came before me. That’s 

why I’m paying it forward by making a gift and contributing to future student success! 

#GiveAHootWSU [insert personal link]  

 

• I’m participating in #GiveAHootWSU because [favorite school memory or takeaway] [photo from 

your time at Westfield State] #HootHoot [insert personal link] 

 

• When I was a student at @WestfieldState, I [insert favorite memory here]. That’s why I’m taking 

part in #GiveAHootWSU this year! Join me at [insert personal link]  

 

Facebook, Instagram, and Twitter 

Spread the word by sharing Give a Hoot across your social media accounts using #GiveAHootWSU 

• Facebook @westfieldstatealumni  

• Instagram @westfieldstatealumni  

• Twitter @westfieldalumni  

• Give a Hoot page https://www.westfield.ma.edu/give 

 

 

https://www.givecampus.com/7bvup1
https://www.facebook.com/WestfieldStateAlumni
https://www.instagram.com/westfieldstatealumni/
https://twitter.com/WestfieldAlumni
https://www.givecampus.com/7bvup1


 

 

 

 

 

 

 

 

 

 

ADVOCATE TO-DO LIST 

Wednesday, March 20  

Like, follow, and join us on Facebook/Instagram @WestfieldStateAlumni and 

Twitter @Westfieldalumni to stay informed about our giving day progress!  

5:30pm ET – Give a Hoot Advocate Training hosted by GiveCampus (Zoom) 

Tuesday, MARCH 26 Give a Hoot is TOMORROW! 

Log into GiveCampus on the Give a Hoot page https://www.westfield.ma.edu/give 

Make your gift early and turn your gift into a challenge or match to incentivize 

your classmates and friends to make their own gift to Give a Hoot.  

12:00pm – Email Westfield State Friends 

“Hi Fellow Owls! Just a reminder tomorrow is Give a Hoot, Westfield State’s annual day of 

giving. Join me in making a gift at (include personal link when logged into GiveCampus)”  

Wednesday, MARCH 27 Give a Hoot BEGINS!  

9:00am – Like/Comment/Share @WestfieldStateAlumni video post on social media 

12:00pm – Email/Text/Call Westfield State Friends 

“Today is Give a Hoot Westfield State’s annual day of giving. Join me and support any area 

at Westfield State that means most to you like (choose an area of meaning: specific 

Athletics team, student scholarships, Academic department, etc.). Here’s the link: (include 

personal link when logged into GiveCampus)”  

5:00pm – Like/Comment/Share @WestfieldStateAlumni video post on social media 

Thursday, MARCH 28 Give a Hoot ENDS!  

9:00am – Like/Comment/Share @WestfieldStateAlumni post on social media 

5:00pm – Final Email/Text/Call Westfield State Friends 

“There’s still time to support Give a Hoot! Can I count on you to make your gift at 

(include personal link when logged into GiveCampus).”  

7:00pm – Like/Comment/Share final @WestfieldStateAlumni post on social media 

Friday, MARCH 29 – CELEBRATE!  
Thank your Westfield State Friends who supported Give a Hoot!  

https://www.givecampus.com/7bvup1


SAVE THE DATES 
 
 
 

• October 18, 2024 
Westfield State University’s 185th 
Anniversary Celebration 
MGM Springfield 

 
• October 19, 2024  

Homecoming 
 
 
 
 

 



Integrated Marketing and 
Communications

Dr. Leslie Rice
Executive Director of Communication, Marketing, and Branding



INTEGRATED MARKETING AND 
COMMUNICATIONS: Shared Goals
• Refreshed University Brand that is 
Understood, Accepted, and 
Implemented

• Reliable and High-Performing Website

• Internal and External Customer 
Satisfaction



WHOOOOO ARE WE?
WESTFIELD STATE UNIVERSITY 
REBRANDING



UNIVERSITY BRANDING 
• COMMITTEE MEMBERS:

• Institutional Advancement
• Athletics
• Enrollment Marketing and Student Affairs
• Integrated Marketing and Communications
• School of Business, Mathematics, Computing and 

Sustainability

• 15 PROPOSALS

• 4 FINALISTS













































HOOT A LITTLE 
LOUDER!
STRATEGIC INVESTMENTS



STRATEGIC INVESTMENTS

Multiple advertising initiatives including 
digital, billboards, radio/TV, mail, and 
Spanish-language campaigns; brand 
placement in high schools; content marketing 
and website development; and reputational 
investments to drive organic social media 
reach and public perception of brand value. 



PESO MODEL



INTEGRATED MARKETING AND 
COMMUNICATIONS: Digital Advertising
Geotargeted 
Display 
(as of 12/5/23)

• 623,716 
impressions; 
245 clicks 

• additional 314 
people saw the 
ad then went to 
main website

Top Locations:

Worcester Springfield 
Framingham Fitchburg 
Leominster Northampton 
Amherst Westfield
Pittsfield 



INTEGRATED MARKETING AND 
COMMUNICATIONS: Digital Advertising

WWLP News App 
Takeover Days
(as of Dec. 5, 2023)

30,000 impressions

25,000 impressions expected



INTEGRATED MARKETING AND 
COMMUNICATIONS: Billboards



INTEGRATED MARKETING AND 
COMMUNICATIONS: Billboards

• 3 Digital in Greater Springfield
• 9 Rotating Digital in Hartford
• 5 Rotating Print Posters
• 1 Permanent Print Poster in Westfield

• TOTAL EXPECTED IMPRESSIONS: 36M+



INTEGRATED MARKETING AND 
COMMUNICATIONS: Print Campaigns

TOP DEPARTMENTS BY QR CODE ENGAGEMENT
• History 
• Environmental Science
• Biology
• Communication
• Nursing 



INTEGRATED MARKETING AND 
COMMUNICATIONS: Display Campaigns

TOP DEPARTMENTS BY QR CODE ENGAGEMENT

• Education
• History & Philosophy
• Environmental Science
• Art
• Nursing 



INTEGRATED MARKETING AND 
COMMUNICATIONS: Content Marketing

TOP NEWS ARTICLES 
• Regina Smialek – Department of English
• NSF S-STEM Grant
• Dr. Alexander Moore’s Math Class
• Homecoming 2023
• Commuter Lounge
• Student Profile: Kaitlyn Egan
• Physician Assistant Program Win
• Westfield Youth Hockey Partnership
• Estelle Camacho – Asst Dir of Student Accounts



INTEGRATED MARKETING AND 
COMMUNICATIONS: Content Marketing

Insights & Next Steps:
• English Department Active Social Media Presence
• English Department Faculty Active Social Media 

Presence
• Ologie Report: Students engage with content they 

trust about people they trust. Prospective students 
assume they can trust “real people” too!

• More CTAs and links between News, Degree, and 
Department pages



















INTEGRATED MARKETING AND 
COMMUNICATIONS: Website
• WEBSITE CONTINUOUS IMPROVEMENT:

• 100% Degree Program Pages Updated: 
December 31, 2023

• 100% Academic Department Pages Updated: 
June 30, 2024

• Admissions Pages
• Student Affairs and Residence Life Pages
• Critical Pages: Emergency Management, Dean 

of Students, Submit a Report, Nestwork























BRINGING IT BACK 
TOGETHER
INTEGRATED MARKETING AND 
COMMUNICATIONS



INTEGRATED MARKETING AND 
COMMUNICATIONS
“A brand only builds value when it is 
leveraged at every opportunity, with harmony
and redundancy that is evident in decisions, 
experiences, and communication.”
Teresa Flannery, How to Market a University



STRATEGIC INVESTMENTS
Branding Refresh
Website Continuous Improvement
Content Marketing
Focused Effort on Enrollment Drivers
Improved Name Recognition
Strategic Reputation Investments



FY24: 5 ESSENTIAL GOALS

• Rebrand under Integrated Marketing and Communications 
and fully implement all efficiency measures. 

• Be “Brilliant at the Basics” to address lingering concerns with 
University website and print promotional materials.

• Develop a dashboard for ROI-decision making within the unit 
and in ways the unit engages with the campus community.



FY24: 5 ESSENTIAL GOALS

• Develop and implement clear and cohesive brand 
identity.

• Prioritize the development of Alumni and 
Advancement materials, including relaunch of the 
University magazine and full suite of fundraising and 
outreach materials for use by President’s Office.



Questions?

Thank you!



 
 

 

Board of Trustees 
 

December 13, 2023 
 

 
 

MOTION 

The Advancement, Marketing, and External Relations Committee recommends approval to the 
full Board: 
 
To approve the granting of staff emerita status, effective December 13, 2023, to the following 
individuals: 
 

• Barbara Hand 

• Bette Jemilio 

 
        
 
 
 
 
 
 
 



 
FY24 Staff Emeriti Nominee 

Barbara Hand:  

As the Administrative Assistant for the Student Government Association (SGA), Barbara’s 
commitment to her role was supported in her promotion from Assistant to Administrator during 
her 31-year career at Westfield State University.  Barbara’s ability for organization and detail 
aided in the success of many students and the department as a whole--growing SGA into one of 
the largest and most respected student governments in the region. 

While handling contracts, authorizations to pay, budget transfers, club constitutions, records 
keeping, student events and more, somehow her door was still always open to students, staff, and 
faculty who required her assistance. Nicknamed the “Campus Mom,” Barbara was supportive not 
only in her position but as a person. Her ability to gracefully balance the tasks thrown at her 
while keeping a warm and inviting atmosphere is admirable. She was often seen chatting and 
laughing with students and staff alike, Barbara was serious about her role and those positive, 
joyful moments of communications were a testament to that; she carried herself with warmth, 
attentiveness, kindness and dedication.  

As the Advisor for SGA, she was a meaningful guide for students, sharing her wealth of 
knowledge about the institution and setting the example of professionalism. Over her thirty-one 
years she committed much of her time, including nights and weekends, to ensure the success of 
meetings and events. Yet, her service was not limited to just the University; students of SGA 
were strongly encouraged to participate in community volunteer events such as the Cancer 
House of Hope, Clean Up and fundraising for local charities around Thanksgiving. Additionally, 
in her free time, she and her husband sing in a choir, and we are certain that her services to her 
community did not and do not stop there. 

To give an example of Barbara’s dedication I share this story. Barbara retired in the midst of the 
pandemic. Her peers wanted to acknowledge her achievements by celebrating her throughout her 
last days at WSU. But on her last day, a day meant to celebrate her, she directed attention to 
raising money for the Student Senate Scholarship. After successfully adding thousands of dollars 
to the fund, through her efforts and guidance I am happy to share that the scholarship was 
renamed to honor her. 

Barbara’s contributions to the University are backed by the success within her department and 
dedicated service to the students. Truly her work will be a tough act to follow, but it is her 
presence that has been most greatly missed. 



 
FY24 Staff Emeriti Nominee 

Bette Jemiolo: 

Bette Jemiolo came to Westfield State College as a housekeeper in November of 1979, a time 
when gender equality was not an identified topic. Bette worked in the Davis building much of 
her career which she loved greatly. The students were very much the joy that embodied her 
work.  She would often say the students made her feel youthful and brought her much happiness. 
When she took the position at Davis Hall it was at a time when buildings were gender based and 
Davis was assigned as an all-male building. As you may gather this was a bit of a challenge 
being a female housekeeper attending to an all-male dorm; Bette took the position with pride and 
worked hard to ensure the cleanliness and safety of the students.  

  
Working at Westfield State University became a part of Bette’s core. The students were like her 
own children and she would go above and beyond for them on a regular basis. She develop 
formative relationships with many of the students and watched them grown into adulthood. Some 
of the students were so appreciative of Bette they would often play her favorite music on the 
floor while she would complete her daily duties. The students loved having Bette as part of the 
staff in Davis Hall.  
 
In working at Westfield State University Bette took her position on campus very seriously not 
only with the students but also with the staff. She became part of a movement for change. 
Change that would have a lasting impact on our campus community. When Bette was hired into 
environmental services, women were classified as housekeepers and men were classified as 
maintainers; yet tasked with performing the same duties. It was also a time where men were paid 
a higher wage for the same or similar work as Bette performed.  Bette worked to change this. She 
was part of the movement that took place on campus to reclassify the title for all women 
housekeepers to the same as their male counterparts. She was successful in her efforts and soon 
all women housekeepers shared the name of maintainers and all women received equal pay.  
 
She worked to assist in removing the glass ceiling for many women on campus through 
advocating for equality.  This took great effort and support from the workforce at Westfield 
State, and she is grateful for the support she received in her efforts to support change.  
  
Bette did not stop there, she went on to become one of the first women maintainer III on campus 
and managed the Davis Hall building. She set a precedent for women on campus by holding a 
management position in environmental services which at the time was held predominately by 
males.  Bette was also an active member in the Westfield State University community taking part 
in fundraisers and would consistently work overtime to help with renovations of Davis Hall and 
other renovations projects on campus. She always tried to lessen the burden on others to ensure 
the buildings she worked in had what it needed and the employees she supervised were not 
overburdened. 

 
Just to give an even deeper picture of how determined this woman is and how deep rooted she 
was in the Westfield community itself. At the same time she was working for Westfield State 



University, she held a second job at Noble Hospital in their maintenance department all while 
raising 7 children and volunteering at Franklin Avenue School teaching children to read.  

 As an employee who worked for Westfield State University for over 20 years, it has played such 
an important role in Bette’s life like it has many others. She continues to stay in touch with many 
of her coworkers from the University and does a monthly brunch with them to discuss what is 
happening around town and to keep up on the University’s success.  

It is with great admiration and support that I am able to share with you and recognize Bette for 
her wonderful lasting contributions to the Westfield State community.  
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